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ABSTRACT 

This research aims to determine the influence of the use of social media Instagram, entrepreneurial learning, 

and locus of control on interest in online entrepreneurship with self-efficacy as a mediating variable in students 

at the business economics faculty in Medan City, Stambuk University in 2018, 2019, and 2020. SmartPLS is 

used to test the relationship between constructs. The entire population used in this research was 200 

respondents from the Faculty of Business Economics in Medan Stambuk City in 2018, 2019, and 2020 who 

had taken entrepreneurship courses. The results of the research show that the use of social media Instagram 

has no significant effect on self-efficacy and interest in online entrepreneurship, entrepreneurship learning has 

a significant effect on self-efficacy, entrepreneurship learning has no significant effect on interest in online 

entrepreneurship, locus of control has no significant effect on self-efficacy and interest in online 

entrepreneurship, Self-efficacy has a positive effect on interest in online entrepreneurship. The use of social 

media Instagram does not have a significant effect on interest in online entrepreneurship through self-efficacy. 

Entrepreneurship learning does not have a significant effect on interest in online entrepreneurship through self-

efficacy. Self-efficacy has a significant effect on interest in online entrepreneurship through self-efficacy. 

Keywords: Use of Instagram Social Media, Entrepreneurship Learning, Locus of Control, Self Efficacy, 

Interest in Online Entrepreneurship 

 

1. INTRODUCTION  

The three main problems in economic development are unemployment, poverty, and 

inequality. Unemployment is a big problem for the Indonesian economy. The number of graduates 

and the workforce is not proportional to the number of jobs, making the number of unemployed in 

Indonesia always increase. 

This fact forces students to acquire knowledge to create businesses. The knowledge in 

question is entrepreneurship. With this knowledge of entrepreneurship, it is hoped that it can 

change the mindset of students to not only look for work but try to create jobs for other people. 

There are many challenges in finding work for college graduates, the number of jobs offered is not 

commensurate with the number of graduates available. 

Efforts that must be made are to increase interest in entrepreneurship so that we no longer 

depend on the number of job opportunities. With an interest in entrepreneurship, it is hoped that 

students will not immediately get a job but will try to create jobs so that students can become 

entrepreneurs. If many college graduates become entrepreneurs, new jobs will be created so that, 
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apart from reducing the unemployment rate, college graduates can also reduce the national 

unemployment rate. 

There are many obstacles in growing students' interest in entrepreneurship. On the one 

hand, there are still many students who are more interested in becoming Civil Servants (PNS) and 

company employees than creating jobs. 

Apart from that, the lack of student interest in entrepreneurship can be seen from business 

incubation programs and business practices where students only take courses for the sake of 

mandatory courses and to get grades from these courses, not because they are curious about 

learning about entrepreneurship. It is a shame that this program, which is intended to facilitate 

students' creativity in the field of entrepreneurship, has not been utilized optimally. 

With the increasing unemployment rate, universities are institutions that are expected to 

help students become potential entrepreneurs. This is because by instilling an interest in online 

entrepreneurship through entrepreneurship courses in students, it is hoped that it can encourage 

students to be more interested in entrepreneurship and be able to produce a product or business 

idea that can be created and marketed. 

The difference between this research and previous research is that there is the addition of 

several variables such as locus of control and self-efficacy. The addition of several of these 

variables is expected to influence students' interest in online entrepreneurship. With this research, 

it is hoped that students will be able to increase their interest in entrepreneurship online, which is 

supported by entrepreneurship learning from campus and locus of control and self-efficacy. For 

this reason, researchers are interested in studying the influence of the use of social media, 

Instagram, entrepreneurial learning and locus of control on interest in online entrepreneurship with 

self-efficacy as a mediating variable. 

 

2. THEORETICAL FRAMEWORK AND EMPIRICAL STUDIES 

2.1 Interest in Online Entrepreneurship  

Interest in online entrepreneurship is a person's tendency to be interested in creating a 

business and then organizing, managing, bearing the risks and developing the business they 

create (Subandono, 2007).  

Interest in online entrepreneurship is a desire and availability to work hard in order to 

fulfill one's life needs without feeling afraid of risks or failure that will occur (Santoso, 2009). 

Regarding the theoretical explanation above, it can be concluded that entrepreneurial intention is 

the interest and willingness to work hard or have great determination to try to meet life's needs 

without fear of the risks faced, always learning from past mistakes and developing a successful 

business. 

 

2.2 Use of Social Media Instagram  

Use of social media Instagram is a group of internet-based applications that are built on 

ideological and technological foundations and enable the creation and exchange of user-

generated content (Kaplan & Haenlein, 2010). Social networks are a way to change people by 

finding and distributing information to others (Hermawan, 2009). Instagram is a social media 

that has many business opportunities for its users. Can be used as a marketing communications 

medium, by sharing photos of sellers' products, and having many Instagram followers makes it 

easier for consumers to see the products being sold and can immediately comment under 

interesting images (Bahtar & Muda, 2016).  
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2.3 Entrepreneurship Education  
Entrepreneurship education is a type of education that aims to help students develop 

positive attitudes, innovative skills for independence, rather than relying on the government for 

jobs (Henry et al., 2005). According to (Nurbaya & Moerdiyanto, 2012: 10), Entrepreneurship is 

defined as the science, art, behavior, nature, personality and personality of someone who creatively 

brings innovative ideas into the real world. Think of something new (creative) and act to add value 

by doing something new (innovative) so that we can compete for the benefit of individuals and 

society. 

According to Danuhadimedjo (2010) entrepreneurial learning is part of developing values, 

skills and behavior in terms of creation and innovation to form entrepreneurship. Entrepreneurship 

learning is an educational effort that aims to instill knowledge, values, enthusiasm and 

entrepreneurial attitudes in students and prepare them to become independent and creative 

individuals. Apart from that, it also aims to create new, reliable and good character entrepreneurs 

to improve community welfare(Prio, 2017). According to Suherman (2010) Entrepreneurship 

learning is the process of forming student entrepreneurship so that they can become creative, 

innovative and productive individuals. 

 

2.4  Locus of Control 
Locus of control consists of two factors, internal and external. Internal factors are when an 

individual believes that what has happened is still within their control, the individual still plays a 

role and is responsible for all decisions made, on the other hand, external factors, occur when an 

individual believes that the events they experience in life are beyond their control they(Hermawan 

et al., 2016). Individuals with an internal locus of control have the perception that the environment 

can be controlled by themselves so they can make changes according to their wishes. Meanwhile, 

people who have an external locus of control believe that everything that happens in their life is 

influenced by forces outside themselves(Tentama & Abdussalam, 2020). 

 

2.5  Self Efficacy  

About his ability to carry out a task or carry out an action necessary to achieve a certain 

result. It can also be said that self-efficacy is a person's belief that he is able to do a certain task 

well. The greater the self-efficacy, the greater the interest in carrying out the activity. Self-efficacy 

was developed by Albert Bandura as part of a larger theory, social cognitive theory. Social 

cognition theory originates from social learning theory. According to sociological theory, if people 

are motivated to learn certain behaviors, they will learn through observation and certain behaviors. 

Humans should adapt to favorable environmental factors while trying to correct unfavorable 

factors(Bandura, 1997). 

The higher entrepreneurial self-efficacy is associated with higher confidence in preparing 

new entrepreneurs, which includes higher self-confidence in carrying out entrepreneurial tasks. (Ip 

et al., 2017). These conditions indicate that this concept is of great concern in entrepreneurship 

research. In the context of social entrepreneurship, self-efficacy means a person's personal 

confidence to contribute to social problems Ip et al, 2017). 
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2.6  Research Hypothesis 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Figure 1 Research Model  

 

Figure 1 is a visualization of the framework for researching the influence of the use of 

social media: Instagram, entrepreneurial learning, locus of control on interest in online 

entrepreneurship with self-efficacy as a mediating variable. 

H1: The use of Instagram social media has a positive and significant effect on self-efficacy 

H2: The use of Instagram social media has a positive and significant effect on interest in online 

entrepreneurship 

H3: Entrepreneurial learning has a positive and significant effect on self-efficacy 

H4: Entrepreneurial learning has a positive influence on interest in online entrepreneurship 

H5: Locus of control has a positive and significant influence on self-efficacy 

H6: Locus of control has a positive influence on interest in online entrepreneurship 

H7: Self-efficacy has a positive influence on interest in online entrepreneurship 

H8: Self-efficacy mediates entrepreneurial learning on interest in online entrepreneurship 

H9: Self efficacy mediates  penggunaan media sosial instagram terhadap minat 

berwirausaha online  

H10: Self-efficacy mediates locus of control on interest in online entrepreneurship 

 

3. Research Methods 

This type of research is causal comparative. This type of research was chosen because 

the variables studied include the use of social media Instagram, entrepreneurial learning and 

locus of control as independent variables, interest in online entrepreneurship as the dependent 

Use of Social Media 

Instagram (X1) 

 

Entrepreneurship 

Education (X2) 

 

Locus of Control 

(X3) 

 

Self Efficacy (Y1) 

 

Interest in Online 

Entrepreneurship 

(Y2) 
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variable, and self-efficacy as a mediating variable. Research was conducted on students from the 

Faculty of Business Economics in Medan City. 

Sampling refers to the Lemeshow approach, which determines an unknown or unlimited 

population. The sample size is calculated using the following formula (n = (Z1-α/2P(1- P))⁄d2) 

(Ogston, 1991). And determined based on the formula above for 100 respondents. Structural 

Equation Modeling (SEM) and the Partial Least Squares (PLS) method were used to examine 

this research. There are two basic models evaluations in this test, namely the outer model and the 

inner model. 

Below, we can present the path model used based on the variables contained in this research, as 

follows: 

Direct Effect 

Y1= a + PY1X1 + PY1X2 + PY1X3 + e…......(1) Sub Structure Equations r I 

Y2= a + PY2X1 + PY2X2 + PY2X3 + PY2Y1 + e....... (2) Sub Structure Equations II 

Indirect Effect  

PY1X1 x PY2Y1....... (3) 

PY1X2 x PY2Y1....... (4) 

PY1X3 X PY2Y1.......(5) 

 

Information:   

Y2 =  Interest in Online Entrepreneurship  

Y1 =  Self efficacy   

X1 =  Use Social Media Instagram  

X2 =  Entrepreneurship Education  

X3 =  Locus of control   

a =  Constanta 

b1,b2        =  Coeficient Regresi  

e =  Standard error 

 

4. Data Analysist and Discussion  

4.1  Research Model Analysis Using PLS Method 

Structural Equation Modeling (SEM) and the Partial Least Squares (PLS) method were 

used to examine this study. There are two basic model evaluations in this test, the outer model and 

the inner model. 

 

4.2  Outer Model Evaluation Results 

The latent variables in this research, which consist of the use of social media Instagram 

(X1), entrepreneurial learning (X2), Locus of Control (X3), Self-efficacy (Y1) and interest in 

online entrepreneurship (Y2), are a measurement model with reflective indicators. Convergent 

and discriminant validity, as well as composite reliability were analyzed to evaluate the reflective 

indicators in this research model. 
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4.3  Convergent Validity 

Based on the results of convergent validity testing using PLS, all latent variable 

indicators of use of social media Instagram, entrepreneurial learning, locus of control, self-

efficacy and interest in online entrepreneurship have outer loading values greater than 0.5, which 

means they are all valid indicators for determining their respective values. -each variable. 

 

4.4  Discriminant Validity 

Cross loading evaluation of the measurement model is used to determine whether the 

construct has strong discriminant validity. When each indicator is cross-loaded to the relevant 

variable, which has the highest value when aligned with the cross-loading. 

The value of other latent variables in this research, discriminant validity is said to be valid. 

Based on data analysis carried out using PLS, it can be concluded that the three instruments used 

in this research have achieved discriminant validity because the cross loading correlation score for 

each indicator on the related variable has the highest score when compared with the cross loading. 

other latent variables. Examining the average variance recovered for each concept in the model is 

another technique for assessing the discriminant validity of the model. If the AVE value is greater 

than 0.50 then the discriminant validity of the model is satisfactory. 

 

Table 1 AVE Value  

 Composite Reability (rho-a) 
Average Variance Extracted 

(AVE) 

X1 Penggunaan media social instagram  0,616 

X2 Pembelajaran kewirausahaan  0,653 

X3 Locus of control 0,563 

Y1 Self Efficacy 0,766 

Y2 Minat Berwirausaha Online  0,621 
Source: Processed Data (2023) 

 

According to Table 1 , the AVE value of each research instrument has been above 0.50, hence a 

conclusion can be drawn that the instrument in this study has matched the criteria of adequate 

discriminant validity.  

 

4.5  Composite Realiability  

By examining the composite reliability value, researchers can assess the instrument 

reliability of the measurement model with reflected indicators. If the composite reliability number 

is at least 0.70, it is considered to be good. The results of the instruments' reliability are shown in 

Table 2 

Table 2 Composite Realiability  

 Composite Reability (rho-a) 

Penggunaan media social instagram 0,841 

Pembelajaran kewirausahaan 0,825 

Locus of Control 0,768 

Self Efficacy 0,900 

Minat Berwirausaha Online 0,805 
Source: Processed Data (2023) 
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Table 7 shows that the composite reliability value for financial literacy, entrepreneurial 

orientation and risk perception constructs has a value of greater than 0.7. Hence, each instrument 

in this research has good reliability.  

 

4.6  Structural Model Evaluation Results (Inner Model) 

Based on the substantive theory of research, the inner model is a structural model that 

describes the link between latent variables (Solimun, et al., 2017). In PLS, before interpreting the 

results of hypothesis testing, the model must be ensured to have a good Godness of Fit. By 

computing the Q-Square value, godness of Fit model is measured. The formula for Q-Square is: 

Q2 = 1 – [(1-R1 2 ) (1-R2 2 )]. This formula requires an R-Square value to be inputted, which has 

a function to find out how much the contribution of the X variable to the Y variable. From the R-

Square value researchers can see how the exogenous variable affects the endogenous variable. The 

R-Square value can be grouped into strong category, moderate category and weak category. The 

score of R-Square from 0.75 to 1 is classified in the strong category, the R-Square value from 0.5 

and above is in the moderate category and the R-Square value of 0.25 is included in the weak 

classification (Hair et al., 2011) 

Table 3 R-Square  

 R-Square  R-Square Adjusted  

Minat Berwirausaha Online (Y2) 0,537 0,517 

Self Efficacy (Y1) 0,518 0,503 

Source: Processed Data (2023) 

 

R-Square of the path I model = 0.537. This means that the ability of variables X1, X2 and X3 to 

describe Y2 is 53.7% (Medium) 

R-Square of path II model = 0.518. This means that the ability of X1, X2, X3 through Y2 in 

explaining Y1 is 51.8% (Medium) 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Figure 1 Final Research Model  
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4.7  Hypothesis Testing Results 

 Probability values are seen to test the hypothesis. To reject or accept the hypothesis, 

using an alpha value of 5%, then H0 is rejected if the p-values <0.05 

 

Table 4 Direct Effect Test Results  

 Original 

Sample (O) 

Sample 

Mean (M) 

Standard 

Deviation 

(STDEV) 

T-statistik 

(IO/STDEV) 

P values 

X1 > Y1 0,077 0,074 0,096 0,803 0,422 

X1>Y2 0,095 0,100 0,089 1,068 0,285 

X2 > Y1 0,558 0,550 0,084 6,623 0,000 

X2>Y2 0,223 0,224 0,127 1,175 0,079 

X3>Y1 0,201 0,219 0,106 1,891 0,059 

X3>Y2 0,030 0,024 0,092 0,321 0,748 

Y1>Y2 0,489 0,492 0,126 3,868 0.000 

Source: Processed Data (2023) 

 

Based on Table 4 above, the p-value of using social media Instagram on self-efficacy is 

0.422, where 0.422 > 0.05, meaning there is no significant influence. The reason this research is 

not in line with existing theory is because of the purpose and benefits of using social media, when 

using social media outside of academic activities the results tend to be negative. High social media 

use can lead to low academic performance, lack of engagement and reduced retention of 

information (Frein et al, 2013). 

The p-value of using Instagram social media on interest in online entrepreneurship is 

0.285, where 0.285 > 0.05, meaning there is no significant influence. Students using social media 

do not have the main goal of entrepreneurship. Based on the data, it was found that Instagram was 

used to search for information by 84% (such as fashion, food, gossip or news), and Instagram as a 

lifestyle need by 16%. This is in accordance with the results of previous research that the majority 

of social media is used to build relationships, friendships or have fun and show off. So you haven't 

used Instagram as a medium for buying and selling online. 

The p-value of entrepreneurial learning on self-efficacy is 0.000, where 0.000 < 0.5, 

meaning there is a positive and significant influence. The findings in this research support research 

conducted by (Agusmiati & Wahyudin, 2018; Mugiyatun, 2020) that entrepreneurial learning has 

a positive and significant relationship with self-efficacy. Entrepreneurial self-efficacy is important 

to influence entrepreneurial learning outcomes. It is positively related to students' beliefs, abilities 

and attitudes in contexts that can be characterized as complex, dynamic and inherently uncertain. 

It is suggested that the concept of entrepreneurial self-efficacy, derived from social learning theory, 

plays an important role in the development of entrepreneurial intentions and actions. 

The p-value of entrepreneurial learning on interest in online entrepreneurship is 0.079 > 

0.5, meaning there is no significant influence. The research analyzed that the reason the research 

results were not in line with the initial hypothesis and theoretical study was because when they 

already had a business, entrepreneurship learning was no longer at the education, training and 

mentoring stage which aimed to foster interest in entrepreneurship or a sense of interest in 

entrepreneurship. Of course, when you have a business you are clearly interested in the world of 

entrepreneurship and the stages you go through are also different, namely how you can see the 

opportunities that exist around you. 
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The p-value of locus of control on self-efficacy is 0.059, where 0.059 > 0.05, meaning 

there is no significant influence. It can be seen in the results of the descriptive analysis of 

respondents, it is stated that the majority of parents with incomes above IDR 5,000,000 are 80% 

who are categorized as well-established families. Apart from that, if you look at the results of 

respondents' answers regarding the locus of control variable, the tendency is towards external locus 

of control. Individuals with a high external locus of control simply surrender to what they face 

without making any effort to make changes or improvements. The individual will prefer the 

behavior of adapting to the environment in order to survive in the situation. 

The p-value of locus of control on interest in online entrepreneurship is 0.748, where 0.748 

> 0.5, meaning there is no significant influence. If you look at the results of respondents' answers 

regarding the locus of control variable, the tendency is towards external locus of control. 

Individuals with an external locus of control tend not to have strong confidence in their ability to 

complete tasks. Meanwhile, to foster interest in entrepreneurship, a high internal locus of control 

is needed, because he believes that by entrepreneurship he will be able to improve the economy. 

The p-value of self-efficacy for interest in online entrepreneurship is 0.00, where 0.00 > 

0.5, meaning there is a significant influence. The findings in this study support research conducted 

by Dorthy et.al (2019) stating that there is a relationship between self-efficacy and interest in 

entrepreneurship. If an individual has confidence in their ability to complete a task, it will create 

an interest in starting a business. The challenges in carrying out tasks in entrepreneurship will 

certainly be very diverse, but with high self-efficacy a person will have more confidence in their 

ability to complete these tasks. 

Table 5 Indirect Effect Tes Results 

 Original 

Sample (O) 

Sample 

Mean (M) 

Standard 

Deviasi 

(STDEV) 

T statistic  P value 

X1 > Y1 > Y2  0,038 0,039 0,052 0,734 0,463 

X2 > Y1 > Y2  0,273 0,270 0,080 3,391 0,001 

X3 > Y1 > Y2 0,098 0,105 0,057 1,725 0,085 

Source: Processed Data (2023) 

 

The p-value of the variable using Instagram social media on interest in online 

entrepreneurship through self-efficacy is 0.463, where 0.463 > 0.5. This means that self-efficacy 

does not have a significant mediating role in the use of social media Instagram on interest in online 

entrepreneurship. The p-value of the entrepreneurial learning variable on interest in online 

entrepreneurship through self-efficacy is 0.001, where 0.001 < 0.5. Based on the values found, 

self-efficacy has a positive and significant mediating role in entrepreneurial learning and interest 

in online entrepreneurship. The p-value of the locus of control variable on interest in online 

entrepreneurship through self-efficacy is 0.085, where 0.085 > 0.5. This means that self-efficacy 

does not have a significant mediating role in locus of control regarding interest in online 

entrepreneurship. 
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5. CONCLUSION, SUGGESTION, AND LIMITATION 

This study shows that entrepreneurial learning has a positive and significant effect on self-

efficacy, which means that students at the business economics faculty in Medan City have high 

confidence, which can be seen from the impact of entrepreneurial learning that has been applied 

to these students. 

This study shows that entrepreneurial learning has a positive and significant effect on self-

efficacy, which means that students at the business economics faculty in Medan City have high 

confidence, which can be seen from the impact of entrepreneurial learning that has been applied 

to these students. Other results confirm that the highest level of self-confidence in students makes 

them confident in doing business and does not easily give up when failures occur.  

The limitation of this research is the limited number of respondents in the local area, which 

may limit the generalization of the findings to other areas that have different respondent 

characteristics. In addition, the data in this study was only collected at one time, resulting in a lack 

of depth in the research. Future research can develop qualitative research methods or conduct 

longitudinal research 

 

 

REFERENCES 

Prasetio, T., & Hariyani, R. (2020). Pengaruh Motivasi Dalam Penggunaan Media Sosial 

Dan Pengetahuan Kewirausahaan Terhadap Minat Berwirausaha Pada 

Mahasiswa. IKRA-ITH EKONOMIKA, 3(3), 94-101. 

Kumara, B. (2020). Analisis Faktor Yang Mempengaruhi Minat Berwirausaha Dengan 

Menggunakan Media Sosial. Jurnal Manajemen dan Bisnis Indonesia, 6(1), 52-56. 

Agusmiati, D., & Wahyudin, A. (2018). Pengaruh Lingkungan Keluarga, Pengetahuan 

Kewirausahaan, Kepribadian, Dan Motivasi, Terhadap Minat Berwirausaha 

Dengan Self Efficacy Sebagai Variabel Moderating. Economic Education Analysis 

Journal, 7(3), 878-893. 

Sa’adah, L., & Mahmud, A. (2019). Pengaruh Penggunaan Instagram Dan Efikasi Diri 

Melalui Motivasi Berwirausaha Terhadap Minat Berwirausaha. Economic 

Education Analysis Journal, 8(1), 18-32. 

Suarningsih, N.L.A., & Rasmini, N.K. (2021). Pendidikan, Lingkungan Keluarga dan 

Penggunaan Instagram Terhadap Minat Berwirausaha Mahasiswa. E-Jurnal 

Akuntansi, 31(2), 238-450 

Rahayu, E. S., & Laela, S. (2018). Pengaruh Minat Berwirausaha Dan Penggunaan Sosial 

Media Terhadap Kewirausahaan Mahasiswa. Jurnal Pengembangan 

Wiraswasta, 20(3), 203-216. 

Prasetio, T. (2020). Analisis Pengaruh Penggunaan Media Sosial, Motivasi Intrinsik, dan 

Pengetahuan Kewirausahaan Terhadap Minat Berwirausaha Mahasiswa. Jurnal 

Serasi, 18(1), 35-46. 



The Influence of Using Instagram Social Media, Entrepreneurship Learning, Locus of Control on Interest 

in Online Entrepreneurship with Self Efficacy as a Mediating 

Variable  11 
 

Faulina, N., Hadi, R., & Permatasari, M. A. (2021). Pengaruh Persepsi Mahasiswa Tentang 

Mata Kuliah Kewirausahaan dan Lingkungan Sosial terhadap Minat Berwirausaha 

Mahasiswa. PAKIS (Publikasi Berkala Pendidikan Ilmu Sosial), 1(1). 

Mugiyatun, M., & Khafid, M. (2020). Pengaruh Prakerin, Pendidikan Kewirausahaan, dan 

Lingkungan Keluarga dengan Self Efficacy Sebagai Variabel Intervening Terhadap 

Minat Berwirausaha. Economic Education Analysis Journal, 9(1), 100-118. 

Sumerta, I. K., Redianingsih, N. K., Pranawa, I. M. B., & Indahyani, D. N. T. (2020). 

Pengaruh Tingkat Penggunaan Media Sosial dan Motivasi Terhadap Minat 

Berwirausaha Pada Mahasiswa Program Studi Manajemen Perguruan Tinggi di 

Kota Denpasar. E-Jurnal Ekonomi dan Bisnis Universitas Udayana, 9, 627-652. 

Christianingrum And Rosalina, E. (2017). Pengaruh Pembelajaran Kewirausahaan 

Terhadap Minat Berwirausaha. Integrated Journal Of Business And Economics 

(IJBE), 1(1), 45-55. 

Yusnandar, W. (2017). Analisis determinan minat berbisnis online di kalangan 

mahasiswa. Jurnal Riset Sains Manajemen, 1(2), 129-138. 

Kurniawan, I. S. (2018). Analisis Pengaruh Penggunaan Instagram, Pengalaman Praktik 

Kewirausahaan, Dan Hasil Belajar Kewirausahaan Terhadap Minat Berwirausaha 

Online. Akmenika: Jurnal Akuntansi dan Manajemen, 15(2). 

Juhariyah, S., & Wahyuni, D. U. (2018). Pengaruh Pengetahuan Kewirausahaan dan Sikap 

Mandiri terhadap Minat Berwirausaha. Jurnal Ilmu dan Riset Manajemen 

(JIRM), 7(4). 

Septianti, D., & Frastuti, M. (2019). Pengaruh Penggunaan Media Berbasis Internet, 

Motivasi Intrinsik dan Motivasi Ekstrinsik Terhadap Minat Berwirausaha Online 

Mahasiswa Universitas Tridinanti Palembang. Jurnal Ilmiah Ekonomi Global 

Masa Kini, 10(2), 130-138. 

Yuliyanti, E. (2019). Pengaruh Sikap Mandiri, Motivasi, Dan Pengetahuan Kewirausahaan 

Terhadap Minat Mahasiswa Berwirausaha Secara Syari’ah Di Institut Pertanian 

Bogor Dinamika Penelitian: Media Komunikasi Penelitian Sosial 

Keagamaan, 19(1), 85-104. 

Chusumastuti, D. (2020). Pengaruh Pemanfaatan Media Online Terhadap Minat 

Berwirausaha pada Mahasiswa (Studi Kasus di Sekolah Tinggi Multi Media 

“MMTC” Yogyakarta). Jurnal Riset Inspirasi Manajemen dan 

Kewirausahaan, 4(2), 77-85. 

Anisa, N. A., Rachma, E. A., & Arifin, S. (2021). Utilization Of Social Media And 

Entrepreneur Knowladge On Entrepreneneur Interest Student Of STIE Pemuda 

Surabaya. International Journal of Global Accounting, Management, Education, 

and Entrepreneurship, 1(2), 74-77. 



12  Miraza, Putri & Ritonga 

 

Firman, A., & Putra, A. H. P. K. (2020). The Effect of Social Media Utilization, Campus 

Environment and Entrepreneurship Knowledge on Student Entrepreneurial 

Interest. Point Of View Research Management, 1(4), 131-143. 

Mugiono, M., Prajanti, S. D. W., & Wahyono, W. (2020). The Effect of Digital Literacy 

and Entrepreneurship Education Towards Online Entrepreneurship Intention 

Through Online Business Learning and Creativity At Marketing Department in 

Batang Regency. Journal of Economic Education, 9(2), 21-27. 

Ridwan, F. A., Baedhowi, B., & Noviani, L. Effect of Online Business Learning, Parental, 

and Locus of Control on Online Entrepreneurship Interest in Vocational High 

School Students. In Social, Humanities, and Educational Studies (SHEs): 

Conference Series (Vol. 4, No. 3, pp. 44-52). 

Putri, R. D., Rahmawati, F., & Suroto, S. (2019). The Effect of Entrepreneurship Courses 

and Creativity Program on Students' Interest in Entrepreneurship. Jurnal 

Pendidikan Progresif, 9(1), 74-80. 

Cui, J., Sun, J., & Bell, R. (2019). The impact of entrepreneurship education on the 

entrepreneurial mindset of college students in China: The mediating role of 

inspiration and the role of educational attributes. The International Journal of 

Management Education, 100296. 

Samoedra, A. D., Perkasa, G., Fathonaturrohmah, G., Purba, J. I., & Setiana, M. A. (2020). 

Does Entrepreneurial Knowladge And The Use Of Social Media Will Affect 

Entrepreneurial Interest. PalArch's Journal of Archaeology of 

Egypt/Egyptology, 17(5), 625-634. 

Hendrawati, E. (2006). Pengaruh Locus of Control terhadap Self Efficacy dan Motivasi 

Berprestasi. Equilibrium: Jurnal Ekonomi-Manajemen-Akuntansi, 4(10), 1-12. 

Nordiana, E. (2013). Peran jejaring sosial sebagai media peningkat minat berwirausaha 

mahasiswa untuk berbisnis online (studi pada mahasiswa jurusan ilmu ekonomi 

Universitas Brawijaya). Jurnal Ilmiah Mahasiswa FEB, 2(2). 

Hariyani, R., & Wibowo, A. (2020, April). Pengaruh Pemanfaatan Media Sosial, Motivasi 

dan Pengetahuan Bisnis Terhadap Minat Berwirausaha. In Seri Prosiding Seminar 

Nasional Dinamika Informatika (Vol. 4, No. 1). 

Lestari, Y. P., & Sukirman, S. (2020). Pengaruh Self Efficacy sebagai Mediasi dari 

Pengaruh Pendidikan Kewirausahaan dan Lingkungan Keluarga terhadap Minat 

Berwirausaha. Economic Education Analysis Journal, 9(2), 615-633. 

Lianto, L. (2019). Self-Efficacy: A brief literature review. Jurnal Manajemen 

Motivasi, 15(2), 55-61. 

Ajzen, I. (1991). The theory of planned behavior. Organizational behavior and human 

decision processes, 50(2), 179-211. 



The Influence of Using Instagram Social Media, Entrepreneurship Learning, Locus of Control on Interest 

in Online Entrepreneurship with Self Efficacy as a Mediating 

Variable  13 
 

Rahmadi, A. N., & Heryanto, B. (2016). Analisis Faktor-Faktor Yang Mempengaruhi 

Minat Berwirausaha Pada Mahasiswa Program Studi Manajemen Fakultas 

Ekonomi Universitas Kadiri. EKONIKA Jurnal Ekonomi Universitas Kadiri, 1(2). 

Juniariani, N. M. R., & Priliandani, N. M. I. (2019). Theory of Planned Behavior Pada 

Minat Berwirausaha Dengan Pengetahuan Akuntansi Sebagai Variabel 

Moderasi. Jurnal Riset Akuntansi (JUARA), 9(1), 1-8. 

Saputra, A. D., Rahmatia, A., & Muslimah, M. (2021). How personal factors grow 

students' interest in entrepreneurship. Jurnal Manajemen dan Pemasaran 

Jasa, 14(1), 61-76. 

Cetin, F. (2011). The Roles of Self-efficacy and Locus of Control in the 

Intrapreneurship. Business and Economics Research Journal, 2(3), 1-69. 

Syatriadin, S. (2017). Locus of Control: Teori Temuan Penelitian dan Reorientasinya 

dalam Manajemen Penanganan Kesulitan Belajar Peserta Didik. FONDATIA, 1(1), 

144-164. 

Maddux, J. E. (1995). Self-efficacy theory. In Self-efficacy, adaptation, and 

adjustment (pp. 3-33). Springer, Boston, MA. 

Mukhid, A. (2009). Self-efficacy (perspektif teori kognitif sosial dan implikasinya 

terhadap pendidikan). TADRIS: Jurnal Pendidikan Islam, 4(1). 

Rustika, I. M. (2012). Efikasi diri: tinjauan teori Albert Bandura. Buletin Psikologi, 20(1-

2), 18-25. 

Prihatiningsih, W. (2017). Motif penggunaan media sosial instagram di kalangan 

remaja. Communication, 8(1), 51-65. 

Lim, W. M., Lim, A. L., & Phang, C. S. C. (2019). Toward a conceptual framework for 

social media adoption by non-urban communities for non-profit activities: Insights 

from an integration of grand theories of technology acceptance. Australasian 

Journal of Information Systems, 23. 

 


